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Amended Projected
Received Budget Revenues

Object Actual Thru Dec Thru Dec Thru Jun Requested Recommend Approved
Code Revenue Account Title 2012-13 2013-14 2013-14 2013-14 2014-15 2014-15 2014-15

*Accommodations Tax 2120:

Revenues:
420800 Accommodations Tax 246,231 66,202 261,250 261,250 246,050 246,050
461000 Investment Interest 175 79 150 150 150 150

** Total Revenue 246,406 66,281 261,400 261,400 246,200 246,200

*** Total Appropriation 316,953 409,200 246,050

FUND BALANCE
   Beginning of Year 84,315 28,762 28,762

FUND BALANCE - Projected
   End of Year 28,762 (134,238) 28,912

COUNTY OF LEXINGTON
ACCOMMODATIONS TAX

Annual Budget
FY 2014-15 Estimated Revenue

Estimated Total Accommodations Tax Funds: 284,000
--- Minus General Fund Portion ---- 25,000

Sub-Total 259,000

--- Minus General Fund 5% Portion ---- 12,950

*** Total Estimated Revenue 246,050

Appropriation 246,050

--- Minus 30% Fund Portion ---- 77,700

Available for Appropriation (65% Funding) 168,350
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Fund 2120 
Division:  General Administrative
Organization:  101100 - County Council

BUDGET
Object Expenditure 2012-13 2013-14 2013-14 2014-15 2014-15 2014-15
Code   Classification Expenditure Expend Amended Requested Recommend Approved

(Dec) (Dec)
Operating Expenses

Advertising and Promotion (30% Fund)
534212 Capital City Lake Murray Country 77,757 15,471 82,500 77,700 77,700

Tourism Related Exp. (65% Fund)
529903 Contingency 0 0 0 0 0
534201 Columbia Metro Convention/Visitor Bureau 9,500 0 25,000 25,000 25,000
534204 West Metro Chamber of Commerce 13,500 3,500 14,000 15,000 5,000
534205 Lexington Chamber of Commerce 8,500 3,125 12,500 55,500 5,000
534206 Batesburg/Leesville Cham. of Comm. 4,000 1,250 5,000 5,000 2,500
534209 Lex. Cty. Recreation Softball Tournament 30,000 0 30,000 30,000 30,000
534220 Riverbanks Zoo 40,000 12,500 50,000 50,000 40,000
534228 Lexington County Museum 5,500 1,750 7,000 15,000 2,500
534231 Chapin Chamber of Commerce 4,500 1,750 7,000 8,500 2,500
534233 Columbia Regional Sports Council 5,500 2,500 10,000 15,000 10,000
534242 Irmo/Chapin Recreation Commission 12,000 6,500 26,000 50,000 9,350
534244 Lex. Cty. Recreation & Aging - Tennis 20,000 0 20,000 20,000 20,000
534252 Greater Irmo Chamber of Commerce 7,500 2,500 10,000 15,000 2,500
534254 LCAA/Village Square Theatre 4 000 1 488 5 953 15 000 1 500

Annual Budget
Fiscal Year - 2014-15

COUNTY OF LEXINGTON
ACCOMMODATIONS TAX

534254 LCAA/Village Square Theatre 4,000 1,488 5,953 15,000 1,500
534272 South Carolina State Museum 0 0 0 0 0
534275 Irmo-Chapin Recreation Comm. 

 - Celebration of Art (Naturally Inspires) 500 0 0 0 0
534279 Lexington Dixie Baseball - Youth World Series 0 0 0 12,500 12,500
534280 Columbia Museum of Arts 0 0 0 0 0
534281 Lexington Chamber of Commerce

 - Lovin' Lex. Countywide Advertising Campaign 0 3,000 12,000 0 0

* Total Operating 242,757 55,334 316,953 409,200 246,050

** Total Personnel & Operating 242,757 55,334 316,953 409,200 246,050

* Recommendations are made from the Accommodations Tax Board.

*** Total Budget Appropriation 242,757 55,334 316,953 409,200 246,050
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ATF Requests List_2014-15  

 

 

ACCOMMODATIONS TAX FUND REQUESTS 

Fiscal Year 2014-15 
 

Requested 

2014-15 

 

1. Capital City/Lake Murray Country Regional Tourism Board - 534212 ....................................  $77,700  

2. Columbia Metropolitan Convention & Visitors Bureau - 534201 ..............................................  25,000 

3. West Metro Chamber of Commerce - 534204 ............................................................................  15,000 

4. Greater Lexington Chamber of Commerce - 534205 ..................................................................  55,500 

5. Batesburg-Leesville Chamber of Commerce - 534206 .................................................................. 5,000 

6. Lexington County Recreation & Aging Commission - Softball Tournaments - 534209 ............  30,000 

7. Lexington County Recreation & Aging Commission - Tennis Complex - 534244 ....................  20,000 

8. Riverbanks Zoo and Garden - 534220 .........................................................................................  50,000 

9. Lexington County Museum - 534228 ........................................................................................... 15,000 

10. Greater Chapin Chamber of Commerce - 534231 .......................................................................... 8,500 

11. Columbia Regional Sports Council - 534233 ..............................................................................  15,000 

12. Irmo-Chapin Recreation Commission - 534242 ..........................................................................  50,000 

13. Greater Irmo Chamber of Commerce - 534252 ...........................................................................  15,000 

14. LCAA/Village Square Theatre - 534254 .....................................................................................  15,000 

15. 2014 Dixie Youth World Series ..................................................................................................  12,500 

 

TOTAL FUNDS REQUESTED ............................................................................................ $409,200 
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County of Lexington 
Accommodations Tax Fund 

FY 201412015 

APPLICATION 

1. Name of Project/Event: Riverbanks Zoo and Garden General Advertising 

2. Sponsoring Organization: Riverbanks Zoo and Garden 

Mailing Address: PO Box 1060, Columbia SC 29202-1 060 

3. EventfProject Director: 

Name Tommy Stringfellow Title COO 

Telephone 803.602.0836 Alternate Telephone 803.665.7758 

Fax Number 803.771.8722 

4. Event Website: www.riverbanks.org 

5. EventProject Category (Check One): 
a Tourism, Advertising/Promotion - see #I 0 for advertising/promotion sources 

0 Tourism Related Expenditures: 

6. Project Timeline: Beginning date 7/1/2014 End date 61301201 5 

7. Location of ProjectEvent: Riverbanks Zoo and Garden 

8. Number of employees: '#Full-time 111 #Part-time 82 

9. Do you advertise outside a 50-mile radius? lidyes PNo 

. - . 10, If yes to #9, please. check all that apply to advertising sources outside of Lexington County: 
P Rack Cards - # distributed 
a Brochures - # distributed 50,000 
a Posters - # distributed 500 
a Magazine Ads - # ads 18 (list ads and distribution range on separate sheet) 
@ Newspaper Ads - # ads 18 (list newspapers and distribution range on separate sheet) 
a Television Ads - # ads 5,121 (list stations and viewing range on separate sheet) 
P Radios Ads - # ads (list stations and listener range on separate sheet) 
a Billboards - # ads 66 (list number and location of billboards on separate sheet) 
a Websites - # web pages other than primary website # 5 (list on separate sheet with target 

audience) 
other than listed above: 6 magazine issues, 6 eupdates, 50 media releases (list on 
separate sheet with target audience) 
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1 1. How many people do you expect to attend? 1,000,000 

12. Qf this number, how many are tourists? 440,000 (Tourists: "People taking trip otrtside of 
their home communities for anypurpose, except daiZy commuting to andfiom work.") 
[SC Code of Laws, Chapter 6, Section 6-4-5 (4)]. 

13. List the methods used to track tourists: 
a Web page inquires - estimated inquires per month 54,120 
a Phone call inquiries - estimated phone calls per month 3,000 
a Brochure mailings - estimated brochures mailed per month 150 
a Event ticket sales - estimated tickets sold per event 1,000,000 
O Event registration - estimated registrants per event 
a Hotel sales - estimated sales per event/per month 2,273 
P License plates - estimated count per event 
a Surveys - estimated number of responses per survey 350 
id Other than listed: 

every sipcode ie captured with ticket transactions at the rrate, database of more than 30,000 member 
households 

14. County accommodations funds are generated from the hotels in the unincorporated areas of the 
County. Please list the hotels and number of room nights you have used or plan to use for your 
eventlproject located in the unincorporated areas of Lexington County only: 
Discount ticket packages: Sleep Inn NW, Doublettree by Hilton, The Cktion'Airport, CourtyaRl by Mamiott NW, 
Hampton Inn West Columbia, Wingate by Windham Harbison, Holiday Inn Express Harbison, Holiday Inn & 
Suites, Hempton Inn Lexington, Country Inn 81 Suites, Comfort Suites (Lex) aQ Baymont Inn. Wlth 1,404 
discount tickets sold at an average rate of $1 lO/night, Riverttgnks gmerated 702 mrn night6 and $77,220. 

15. Please indicate you have read: Chaetsr 6. S d m s  6-44 C41 and 6-4-lQ, SC Csde of Laws, 
19761 a y e s  ON0 - 

16. Project Budget - Reauerst for funds must meet the reauirements of Chanter 6. S d o n  6-4-10, 
SC Code of Laws. 1976. as amended. 

a. Mied total cost of Project $30.0.000.00 
b. Amount of Accommodations Funds requested for this Project: $5~,000 .00  
c. Thii request equals what pacent of the total ProjectiEvent Budget? 16.60 % 
d. List specifically the funds will be used for and the estimated amount i.e. brochures - 

$1,500, etc. -& &f F? 14!15 r+r ~ r .  b d ~  

17. Has your project or organization previously received Accommodations Tax Funds? 
OYes ONo 

a. If yes, state par 2013 , amount $ 50.000.00 , source Lexington Cauntv A-tam , and 
purpose: Rtverbanks Zoo and Garden General Advertising Cam~aian 

b. For each award year, did you expend 100% of the Accommodations Tax Funds you received? 
OYes ONo 

c. If no, please explain: 
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1 8. Type of Organization: 
y 7  . r  e . .. . 

Please check one: I 

0 County ' t .  , ,  

0 Municipal 
0 Non-profit Organization 
0 Community service club, church, etc. 
0 501(c) 3 
a Other: special purpose district 

Note: For-profit organizations are not eligible for Accommodations Tax Funds 

19. Project description - please attach a report with the following information needed by the Tourism 
Expenditure Review Committee to be sure that the eventlproject was in acczordmce to Section 6-4- 
10 of the S.C. Code of Laws (Use sepursie sheet for Project Description Vneected): 

a. General description 
b. State the benefit that this project will serve toward promoting tourism and the Lexington 

County Community 
c. Total attendance to the eventlproject versus the number of total tourists in attendance 
d. Economic impact generated by tourism to the event/project 
e. Overall description of how the eventfproject atbacts and promotes tourists to the area and 

specifically how the Accommodations Tax Funds were used to accomplish this 
f. Additional comments: 
Riverbanks Zoo and Garden is a ~owerful economic driver. generating $60.8 million in local business 
sales and more than 700 iobs throunhout the wmmunitv. Riverbanks is about to embark on its largest 
expansion since 2002, which will include an excitinn bacre children's garden in Lexiwton County's 
Botanical Garden where kids can enaaae in nature and eniov the outdoors t h w h  safe and imaainative 
play, exploration and wonderment. 

PLEASE NOTE: Applicant andlor representafhes must be present during review process by the 
Accommodafions Truc Advisory Board in order to be considered forfinding. 

Signature of Event/Project Director: 

Tommv Stringfellow COO 
Print Name Title 

/ 
C 

Signature Date 
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County of Lexington 
Accommodations Tax Fund 

FY 2014115 

FUNDING SOURCES 

I Richland County H-Tax 

City of Columbia A-Tax 

City of Columbia H-Tax 

I Rich-Lex Park District I $70.000.00 1 $62.800.00 1 $BO.OOO.OO I 
SCPRT's TAG Grant 

$0.00 

$ioo,ooo.oo 

$m,ooo.oo 

West Columbia A-Tax 

$0.00 

$ss,ooo.oo 

$0.00 

$so,ooo.oo 

$~O,WO.OO 

$0.00 

$20,000.00 

$13,200.00 $IO,OOO.OO 
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County of Lexington 
Accommodations Tax Fund 

FY 201412015 

EXPENDITURES 

Outdoor Board Placement $loo,o00.oo 

Creative $~O,OOO.OO 

Print $15,000.00 
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County of Lexington 
A . ccommodations Tax Fund 
FY 2013114 FINAL REPORT 

I. PROJET" mdORMATION: a 

organization Name: Riverbanks ZOO and Garden 1 -  

Projemvent N-: Riverbanks Zoo and Garden General Advertising Campaign 

Contact Name: Tommy Stringfellow phone: 803.602.08S. 

a PROJECT COMPLETION: - . - 
. -8 

Were you able to complete the projedevent as stated in your original application? Yes 

If no, state any problems you encountered: 

IIL PROJECT SUCCESS: 

Please share any additional comments regarding the project (e.g., lessons learned, successes, problems encountered, etc.): 

Through the use of surveys and zipcode tracking, Riverbanks has determined that promoting after- 

hours events in the Botanical Garden nenerates first-time and incremental visits. 

IV. PROJECT ATTENDANCE: 
Record numbers in table below as requested by the Toorrim Expenditure Review Committee. Numbers are to reflect 
attendance and funds received for projects for current and previous years. 

I Total Attendance 1 1,000,000 1 1,039,372 1 

Total Budget of EventlProject 

Amount Funded by the Lexington County Accommodations Tax Fund 

Amount Funded by the Lexington County Accommodations Tax Funds 
fiom all Sources 

I I I I 
*Tourists are generally d@ned as those who travel 50 miles or more to attend. t - 

2013114 
Current Year 

$300,000.00 

$50,000.00 

$250,000.00 

I I 

v* lMETHODS: - .- ;t - .--- - - - - 4 1  

Please describe the methods used to capture the attendance data listed above (license plates, surveys, etc.):- 

201U13 
Previous Year 

$300,000.00 

$40,000.00 

$250,000.00 

Total Tourists* 

visitor surveys, economic impact study and collecting zip codes with every transaction 
, I -- --.. 

VI. PmJECT BUDGET: 
. -  - - -  - -  L-- - - --. - 4 

Attach a report indicating what project eGknses were paid for using the Lexington County ~ccomkoda6ons Tax Funds for 

440,000 I 457,323 

the fiscsrl 
- 

. - - 
W. ORGANIZATION SIGNATURE: 
Provide signatwe of official with the o&on verifying muracy of above statements. 

Tommy Stringfellow COO 
Print Name Title 

Date 
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Riverbanks Zoo and Garden: Advertising Sources Outside of Lexington County 

Magazine Ads 
2 ads - AAA Go Magazine distributed Spring & Summer in NCISC 
1 ad - Columbia visitors Guide Ad for 2014distributed upon inquiries nationwide 

ad - Columbia Meeting Planner Guide for 2014 meeting planner inquiries 
ads - Charlotte Trip Magazine distributed in Charlotte Observer in May and June 
ad - Palmetto Parent Charlotte ad Distributed in Charlotte, NC and surrounding areas 

1 ad - Palmetto Parent Augusta distributed in Aiken and Augusta 
2 ads - Carolina Field Trip Magazine distributed in NC, SC and Virginia 
4 ads - Apartment Finder Guide distributed statewide on a quarterly basis 
1 ad - Carolina Gardener distributed in NCISC 

Newspaper Ads 
Charlotte Observer - 2 ads for day trips May & June 
Greenville News - 2 ads for day trips June & July 
Augusta Chronicle - 2 ads for day trips May - June 
Charleston Post & Courier - 2 ads for day trips May & June 
Myrtle Beach Sun - 2 ads for day trips June -July 

TV Ads 
Augusta Market Station Spots: 
EAGT - 22 
WAGT -.12 
WFXG - 8 
WJBF - 27 
WRDW - 18 
Cable - 321 
Total Augusta, GA Commercials 408 

Charlotte Market Station Spots: 
Time Warner Cable - 1,547 
Total Charlotte, NC Commercials = l,W7 

GreenvillelSpartanburglAsheville Market Station Spots: 
WHNS - 10 
WLOS - 16 
WMYA - 2 Y.8 

WSPA - 16 
WYCW - 21 
WYFF - 27 . -. - 
Cable - 320 
Total GlSlA Commercials = 412 

Columbia Market Station Spots: 
WACH - 48 
WIS - 102 
WLTX - 134 
WOLO - 30 
WZRB - 61 
Time Warner Cable - 2,379 
Total Columbia, SC Commercials =r 2,754 

Total Commercials all TV Markets = 5,121 

Billboard Ads 
3 annual interstate boards 
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1-77 northbound downtown Charlotte 
1-77 southbound dowmtown Charlotte 
1-77 southbound York County 

63 Poster boards rotate quarterly throughout the state on secondary roads 

Webslte Ads 
WCOS - Charlotte, NC website banner runs July 8 August targeted to viewers 25 - 54 
W B N  - Charlotte, NC 60 Days of Summer promotional website banner targeted to viewers 25 - 
54 
Free Times - web banner - targeted to young families ages 25- 49 
Apartment Finder web banner - targeted to singles ages 25-34 
Radio Disney - Charlotte, NC website banner targeted to young families ages 26- 49 
The State - weddings web banner - targeted to singles ages 25-34 

Riverbanks Maaazine Distribution 
Riverbanks distributes six magazine issues to more than 30,000 member households in 
Southeast and beyond. The magazine is sent bi-monthly beginning ih January. 

Riverbanks Email Uwlates 
Riverbanks sends up to 10 email Mast updates to all email users that are registered in the 
database. Currently, the email database has more than 20,000 records. 

Press Releases 
Riverbanks sends an average of one press release a week to media outlets throughout the 
Southeast. 

Social Media 
Riverbanks utilizes Facebook to announce events and what is happening at the Zoo and Garden. 
Currently, Riierbanks has more than 72,000 Facebook fans who receive these wwHy updates 
and engage with staff. 

Riverbanks also utilizes Twitter to announce events what is happening at the Zoo and Garden. 
Currently, Riverbanks has more than 2,000 followers. 

G w t  b~earanees in Outer Markets 

Twice a month Riverbanks staff presents an animal and Zoo & Garden update on WJBF-TV in 
Augusta, GA during the Thursday noon segments. 

Once a month, through May, Riverbanks staff presented an animal and Zoo 81 Garden update on 
WCCB in Charlotte. 

In March, July and October Riverbanks has seasonal appearances with WBTV in Charlotte. 
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Richland-W-PdDiStfict 
Stetcment of ReMlucs, Expenditam, and Cbnga in md Balances - 

G 0 m J m d d ~ d . S  
For the Ycar Ended Jrmc30.2013 

Non-Major 
Fund 

Total 
Genud Debt Capital 
Fund Service Projects 

SperisI GovcrnrnenW 
Revenue Funds 

Revcnnm 
Pmpaty Tam 
AcmmmoastiraLP & HospMty Taxes 
W A d m w n l F e e a  

on Sales 
(lmwdmbm- 
RiwahkSsodetg-m 
Q a s a s s I m d ~ F ~  
Ridcs , sbm-wand-  
FlscliuQRcmtrd&CiroupAdmisgionFas 
S- 
N o n - F M  &ants and Donetions 
~ R c v m u t  
MiPcdlaneoPr- 

curmi . " 've 
Animal Can 

Botanical 
paoiliry- 
umtiw 
Marldiq and Puhlio R&ions 
Guest S&DQI 
R i b ,  Shows, Promoti- and Rmdals 

Dsbtscrvloe 
Principal 
Intad 

L m 4 B l l n a i n g E q u i p m e a f ~ ~  

h d  Balance, Beginning of Year 2,824,807 1,398,227 

Fund Balance (Dcfldt), End of Year S 2,683,108 $ 1,509,273 S (138,608) 
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t. ~xw; 
LEXINGTON COUNTY &::- :% 

ACCO IATI TAX F u N <--: 
, ' ~ i . ~ t ~ ~ ~ ~  n:s3$t I!&, .',>;dtm . . '  

I,. . 
REQUEST 

rn"...L .. ,.-;.-, *- 

I .  . ' 

Riverbanks Phtk Commission 
PO Box 1080' - 

Columbia, SC 29202-1 060 
Federal Tax ID: 56-0946437 

January 4,2013 
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Riverbanks Zoo and Garden 
Adveaising Campaign 201 4-20 15 

Riverbanks Park Commission 
PO Box 1060 
Columbia, SC 29202-1 060 
Contact: Tommy Stringfellow 

Chief Operating Officer 
803.602.0836 

Twice awarded the Governds Cup for South Carolina's Most Outstanding Tourist Attraction, 
Riverbanks Zoo andiUGaden is home to more than 2,000 magnificent and fascinating animals 
and one of the nation's most beautiful and inspiring botanical gardens. Riverbanks Park 
Commission is applying for a grant in t b  amount-of $50,000 from the Lexington County 
Accommodations Tax Fund for the purpose of admrtlsing and promoting Riverbanks to visitors 
living outside the Midlands' SMSA (standard metropolitan statistical area). 

For 40 years, it has been the mis&ion of Riverbanks to foster apprdatjon and concern 
for all living things by providing the highest standards of care to all of our animals and 
plants, a diverse educathqal qd,*b-quality @creation experience for all Riverbanks 
guests, and all of the resour& d ayrdis-i for the conservation of Me earth's plants 
and animals. 

;-.TS. : 

Funding from the Lexington County Accommodations Tax Fund is an essential element 
in the continued promotion of Riverbanks Zoo and Garden as a world-class facility. The 
investment of these dollars has elevated Riverbanks' stature to one of the most 
successful mid-sized zoos in the United States-attracting more than one million visitors 
annually and supported by a private, non-profit organization of more than 30,000 
households (impressive statistics for: a zoo and botanical garden located in a city with a 
metropolitan population of less than 700,000). A solid, ongoing marketing campaign 
targeting the surrounding areas is vital, therefore, to securing the park's prominence in 
the nation, ultimately benefiting local and neighboring communities as well as the state. 

Thanks to the previous infusion of dollars from the Lexington County Accommodations 
Tax Fund, visitor attendance through the West Columbia/Botanical Garden entrance 
has more than doubled since it opened in 1995. In fiscal year 201 3, nearly 100,000 
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visitors entered through the Lexington County turnstiles. Funding again this year is 
crucial for Riverbanks to meet or exceed these numbers in the coming year. 

B. BENEFIT: PROMOTING TOURISM AND THE LEXINGTON COUNTY COMMUNITY 

Studies from the US Travel Data Center indicate that each dollar spent on advertising alone 
equates to a $45 return to the community; therefore, Riverbanks Zoo and Garden's request for 
$50,000 equates to a $2.5 million return to Lexington County. The use of Lexington County 
Accommodations Tax Funds to advertise and promote events and activities that take place in 
Riverbanks Botanical Garden (such as weddings, reunions and special events like Wine 
Tasting, Rhythm and Blooms, and the US Cheer competition) will not only drive incremental 
attendance but also serve as a springboard for area restaurant visits, shopping and overnight 
stays--clearly beneftting tourism and the Lexington County community. 

Riverbanks Zoo and Garden is South Carolina's leading destination attraction, with annual 
attendance matching the combined attendance of the State Museum, EdVenture, Greenville 
Zoo and South Carolina Aquarium. That's equivalent to 12 USC home game sell-outs (or 
nearly double the Williams Brice Stadium's yearly turnout). 

In fiscal year 201 3, Riverbanks welcomed 1,039,372 visitors through the gates. Based on a 
recent study revealing the economic contributions of Riverbanks, greater than 450,000 (or 
44%) of these visitors were tourists originating from outside a 50-mile radius. Consequently, of 
the nearly 100,000 visitors who entered through the Lexington County turnstiles, at least 
44,000 were tourists who traveled along and around Highway 378, purchased gasoline, ate 
meals in neighborhood restaurants and shopped at local'stores. 

According to a 2008 economic impact study conducted by the USC College of Hospitality, 
Retail and Sport Management, Riverbanks is a powerful economic driver within the Midlands, 
generating $60.8 million in local business sales and more than 700 jobs throughout the 
community. On average, more than 2,755 people visit Riverbanks every day, closely rivaling 
the population of a few Lexington County towns such as Springdale and South Congaree. 

Forty-four percent of Riverbanks' visitors originate from outside a 50-mile radius of 
Richland and Lexington counties, and nearly 30% come from outside of the state. The 
average spending per day per Zoo visitor is $73, pumping greater than $29.5 million in 
business sales directly into the state. Of this amount, more than $21 million came from 
out-of-state visitors and $3.5 million of that went directly to lodging establishments. 

Riverbanks expects to generate more than 27,000 paid room nights in the Midlands 
during 2013-2014. Here's how we arrived at the number: 
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Riverbanks anticipates welcoming at lea* t million visitors in 2913-2014 basd on 
annual organization-specific and industry trends. 
Forty-four percent-r approximately 440,000--of Riverbanks visitors will be tourists 
from outside a 50-mile radius. ,+, a 

Visitor surveys conducted by industry professionals indicate that 2 1 . 7 ~ ~ ;  
9 5 , 4 8 h f  those 440,000 tourists spend the night in the area. This number dllvided -. 

by an average zoo visitor party size of 3.5 people suggests that the estimated 

- % - , g .  < ,; . .  I f i f ,  i t  , . I t , . , .  
As a direct rl?(ylt of partnerships between ~ i v e i m k s  and 12 hbtels in Lexington 
County, combined h o t d o o  packages generated 702 room nights and $77,220 in roo* 
revenue in 2013. Furthermore, private and special events booked in the Garden (such 
as weddings, corporate banquets, Wine Tasting, Rhythm and Blooms, etc.) resulted in 
additional overnight stays. 

t 

Not only do Riverbanks' visitors o& h@ki rcWms, but Mep aldaj* gasoline, eati -" 
meals and shop in area stores--clearly boosting tourism in the region. In fact, each @tar 
more than 31,000 cars travel along Highway 378 alone t 
Lexin ton Coun entrance, thousands of whic - j R ~ A  lWrw 'r '$Wli?T "5% r IT57 '*We mi 

>*ALL' . , LA -. .. 
Notably, ~ i v e r w i  has received several awa 
throughout the region, demonstrating the strong appeal the Zoo has to areas outside of 
the Midlands. 9 6  

Named orrb of Aherica*s Top 10 Zoos (W) 
&/d. by TripAdvisor, the world's largest travel website 

Voted Best Place to Take Out-of-Towne 
By readers of Free Tim 
Voted Best Day Trip 
by the readers of Charlofte Parent maga~in&~+;: 
Voted Most Family Friendly Day Trip Des Z 

The economic contributions by Riverbanks Zoo and Garden are not limited to tourism: 
Riverbanks employs more than 200 Midlands' citizens (1 14 full-time, 128 part- 
time), many of whom are actively involved in various community associations and 
organizations, and all of whom spend money in the area. 
Riverbanks' payroll exceeds $6 million, which has a multiplying effect an 
Lexingtqn and Richland counties. 

,ti je. Service Systems Associates (the Zoo and Garden's foodlgift concessionaire) 
" .A !- dq' P ~ ~ Y S , W  ?@~N~W~~W.WS" UU iC ;c4b i  i? ~?EV"l,yi 

&2-* ~ r i r ,  tb 1 ,  I . I 7 b .' -. rn k . lakr.h..r.ria0 r'-tb~e,jf,.+... 

Riverbanks Zoo and Garden gives back to the community through several ongoing 
complimentary and discount admissions programs: 

3 
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All residents of Richland and Lexington counties are eligible for free admission 
every Friday during January and February. In 2013, more than 18,500 local 
residents took advantage of this program. 
All Richland and Lexington Aunty school students receive free admission during 
school-approved field trips. Last year nearly 18,000 local students received free 
admission. 
Any guest who brings in non-perishables during the Toucan Tuesday summer 
promotion is eligible for a buy-one-get-one-free ticket discount. In 201 3, more 
than 1,600 guests were admitted free as a result of this program. 
Riverbanks provides complimentary admission tickets to fundraisers of local 
charities and nonprofit organizations. More than 1,500 organizations benefitted 
from this program in 2013. 

In fiscal year 2013, these free entry programs represented more than $575,000 in 
donated admissions. 

Riverbanks also supports the community through other partnerships: 
Each spring Riverbanks hosts March for Meals, the annual 5K Run and Walk, 
which raises money for the Meals on Wheels program. With more than 700 
participants, last year's fundraiser generated more than $39,000 for Senior 
Resources. In addition to donating the facility, the marketing staff supports the 
promotion of the event. 
Every year Riverbanks hosts Palmetto Health Hospital's PrimeTimes group 
(seniors 55 and older) for the Zoo Walkers program. Riverbanks donates monthly 
meeting space and provides keynote speakers for six of the twelve sessions. 
Every Father's Day Riverbanks partners with South Carolina Operation Military 
Kids to provide free admission to children with deployed dads (and moms) or 
whose parents have returned from deptoyment within the past year. 
Each summer Riverbanks hosts Dreamnight at the Zoo in partnership with 
Palmetto Health Children's Hospital. This invitation-only event is held after hours 
for critically disabled and terminally ill children. Most often these children are 
accompanied by the caregivers who work with them on a day-to-day basis. 

E. HOW ADVERTISING WILL A ~ R A C T  AND PROMOTE TOURISTS TO THE AREA 

Give us a day.. .we'll show you the world. This will be the primary focus of the 201 4-1 5 
advertising campaign and, in particular, we will target potential markets outside of the Midlands 
who may be attracted to Riverbanks Botanical Garden, ranked one of America's top 20 
botanical gardens. 

The goal of the 201 4-1 5 Riverbanks advertising campaign is to continue to increase the 
attendance of visitors living outside the Midlands SMSA by 5%, representing 45,000 
additional visits. We intend to achieve this goal by building on the successes of previous 
campaigns and continuing to target those people living and traveling within a two to 
three hour drive of Columbia, SC. 
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Target markets will include me Upstate, ~narlestorv~ow Country area, Charlotte, NC, 
and Augusta, GA. In addition, travelers along interstates 1-77, 1-26, 1-95 and 1-20 will be 
targeted for potential visitation. Purchases of N and cable airtime, billboard space and 
print inches will be clustered in order to gain frequency of exposure in the target 
markets. The bulk of the advertising budget will be spent during the IZ T s e ~ n d  I and third 
calendar, quarters when_people are more likely to travel. 

L '' I )  : ? I -  
0 7 ,  vr- 

7 . 1 .  ' -1 - 1 ~."*~,, ,, 3 - , ?  

With the suqAfrt o i  the L e x i n m  ~6Lnt); ~ccommodatkns Tax ~und ,  @&prbanks Zoo 
and Garden's marketing strategies will include advertising the, ninth annua Wine 
Tasting at Riverbanks Botanical Garden and the fifth annual Rhythm and Blooms: Music f 
and Art in the Garden Series. Promoting these unique after-hours events in the Garden 
not only drive incremental attendance but also serve as a springboard for area 
restaurant visits and overnight stays in Lexington Count)(,, a NIFuc,,q, 

I!: .... ..L" +Err ,  c ? 

Additional marketing effort-promoting the opportunity for brides to book weddings in 
the Garden; staging yearly plant sales and festivals; building expqsure through weekly 

., .TV and radio segments with a horticulture expert from Riverbanks; and publicizing the 
growing number of Garden education classes, workshops and camps for all ages- 
serve to further pique interest in and reinforce the authority of Lexington County's 
Riverbanks Botanical Garden. 

Riverbanks Zoo and Garden's marketing staff will execute the campaign with the 
assistance of the Chernoff Newman advertising agency. The staff will be cost-conscious 

Corporate sponsors will also provide creative resources and dollars in support of these 
marketing efforts. Partners for 2014 include Pepsi, Mast General Store, McDonald's, 
Aflac, WIS, WACH, WLTX and SSA---- --- rU- 

- 

Creativb wdrk and placement of theJ A i d s  will be finalized in April 2014, wiW- ,-' 
the campaign continuing through the fiscal year. The scop'e of the project will relate 
directly to t h g w p w  ,a,.-v each muni_ci~qllrty's --,- Accommodations 
Tax Fund. 

Thanks l~  the unwavering support of Lexington and Richland county councils, 
Riverbank is preparing to ernbark on an exciting major expansion effort in both the Zoo 
and Botanical Garden that will ultimately draw even more tourists to our community. 
While the transitian from architectural plans to construction to reality will take 
approximately two to three years, it is imperative to keep Riverbanks Zoo and Garden's 
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reputation as one of the top attractions in the country at the forefront of the public's 
mind. Therefore, continued support from the Accommodations Tax Funds will remain 
essential, allowing Riverbanks to increase promotional spending and, as a result, 
increase attendance and, subsequently, earned revenue. Funds from Lexington County 
will continue to increase visitor traftic in Lexington County and its surrounding areas, 
while ensuring the future success of Riverbanks and enhancing the quality of life and 
economic integrity of our community. 
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