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CoUNTY oF LnxrNGToN
AcconanaoDATroNs Tax Ftnvn

Appr,rcarroN
FY 2024t2s

1. Name of ProjectlEvent

22nd Annual Chick-fil-A Classic Basketball Tournament

2. Type of Organization (setect one)

County
Municipal
Non-Profit Organization
Community Service Club, Church, etc.
501(c) 3

Other

3. SponsoringOrganization

Name of Organization Colu mbia Educational Advancement Foundation GCEAF)
Mailing Address

4. Director of Project/Event

Name & Title Gary Fulmer, GCEAF President

Contact Number(s) 803-600-19s7

Email cracrassrczuuz(gr

5. Project/Event Website Address

6. Project/Event Categor! {setect one)

V Tourism - Advertising / Promotion (see #10 for advertising/promotion sources)
Iourism Related Expenditures

1

-*ffi

l/

1824 Saturn Lane, Columbia SC 29209
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7. ProiectlEventTimeline
Date

End Date

8. Location of Project/Event

River Bluff High School

9. Number of EmPloYees

Full-time
Part-time

10. Ilo you advertise outside of a S0-mile radius?

r' Yes No

If yau answered yes, please check all that
Cotrtttv*, and include the

appty -for advertising sources outside af"Lexington

total number af'each distributed-

Tvpq of Ad Total # Distributed Range of Ad 1'or Ad t tqlflg!-
Rack Cards

,4. {{ tt t:4:$lgttt t :} ta
provide additional

details regarding ads in
magazines, newsPaPers,

radio, billboards, and
websites, Please include

targeted audience.

Brochures
Posters

Ads
Newspaper Ads

x Radio Ads 200 120 miles

x Billboard Ads 100 miles

Websites (other than Primary)

x Other TV/Cable 60112O 100 miles

11. Number of ProjectiEvent Attendees

Expected Numbgq 8,000+ over 4 days

Of this number, how many are tourists? 600-700

Tourists - "People taking trips outside a{ their home comntunities.fbr any purpase, except dailrv

commuting to and.from work. " [SC Code of Laws, Chapter 6, Section 6-4-5 (4)]

2

16
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12. List the methods used to track tourists

Select Methods Used

Webpage 14qqmgl 

--Phone call inquiries
Brochure mailings

x Event ticket sales

x Event registration
x Hotel sales

License plates

x Surveys
Other

Provide the Estimated Numbers

Phone calls
Brochures mailed per mon{

Tickets sold per evgnt 1,800 +

Registrants Per event 320

Sales per event I Per lqqnth $38,000

Count per event
Responses pel tulygy_ 24

13 Must Cpmplete Coun ty accommodations tax funds are generated from the hotels tn the
of andunincorporated areas of Lexington County Please list the hotels, number rooms,

number of nights you have u$ed or plan to
unincorporated areas of Lexington County only'

use for your prqi ectl,event located In the

Hotel Name & Location Number of Rooms Number ofNights

Wyndham by Wingate 37

TownePlace Suites 15 4

Best Western Plus 32 4

Lexington lnn & Suites 15 4

14. Please indicate whether you have read Chapter 6, Sections 6'4'5 (4) and 6'4-10, SC Code of
Laws, 1976.

r' Yes No

15. Projectlfivent Budget - Requests for funds must meet the requirements of Chapter 6,

Section 6-4-10, SC Code of Laws, L976, as amended.

a. Estimated Total Cost of Project/Eveq! $170,ooo

b. Amount of Accommodations Funds for this ect/Event: S17,ooo

c. This What Percent of the Total 10 %

d. tJse Attachment B and provide a detailed list of what the funds will be

amount for each item (used for and the estimated i.e. brochures - $1,500, etc.)
Use Attachment B
to complete.

3

Inquiries per month
month

4
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Yes

16. Has your ProjecUEvent or Organization previously received Accommodations Tax Funds?

No

If you answ*ed yes, please complete items below.

a. Year(s) 2023

b. Amount(s) ;14,000, $16,000, $16,000

c. Source(s) A-Tax

d. Purpose(s)
e. For each award

year, did you
expend 100% of
the ATAX
funds you
received?

r' Yes

answered

17. Project Description - Please use Attachment C to provide the following information as

required by the Tourism Expenditure Review Committee to ensure the project/event is in
accordance to Section G4-10 of the S.C. Code of Laws.

a. General proiectlevent description
b. Benefits that the project/event will serve toward promoting tourism and the benefits

to the Lexington County community
c. Total attendance to the project/event versus the number of total tourists in

attendance
d. Economic impact generated by tourism toward the prqpq!!event

e, Overall description of how the project/event atkacts and promotes tourists to the
area, and specifically how the Accommodations Tax Funds were used to
accomplish this

f. Additional comments

PI,EApE NOTE: AppLrcANr ANDIoR REPRESENTATTVE(S) MUsr BE pREsENr DITRING REYIEW

PROCESS BY THE ACCOPruODATIONS TEX ANUSORY BOENN IN ORDER TO BE CONSIDERED FOR

FUNDING.

Signature of Project/Event Director:

Gary Fulmer GCEAF President
Print Name Title

bnA']nir*,- 1t12t24
Sts"rt{-e

4

Date

r'

Advertisinq and Marketinq

No

Please use

. -, ,..,..-ir!.

to complete
this section.
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AT T ACH MENT  A   
I t em  # 10  –  Ad v e r t i s em en t s  

 
Please provide the information below for Ads used in Magazines, Newspapers, the 

Radio, and Billboards and Websites. Please include targeted audience. 
 

Magazine Ads 
Ad Listing Distribution Range Targeted Audience 

   
   
   
   
   
   
   

 

 
Newspaper Ads 

Ad Listing Distribution Range Targeted Audience 
   
   
   
   
   
   
   

 

 
Television Ads 

Ad Listing Distribution Range Targeted Audience 
WLTX (CBS) Columbia, Lexington, Newberry, Sumter, 

Orangeburg, Aiken, Saluda, Kershaw,Florence 
Primary adults 25+, Secondary 
18+ 

WACH (FOX) Columbia, Lexington, Newberry, Sumter, 
Orangeburg, Aiken, Saluda, Kershaw, 
Florence 

Primary adults 25+, Secondary 
18+ 

Cable Columbia, Lexington, Newberry, Kershaw, 
Clarendon, Sumter, Orangeburg, Aiken, 
Florence, Marion, Dillon, Horry 

Primary adults 25+, Secondary 
18+ 
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Radio Ads 
Ad Listing Distribution Range Targeted Audience 

WWDM (Big DM) Columbia, Lexington, Camden, Orangeburg,  
Newberry, Sumter, Aiken Primary adults 25+, Secondary 

18+ 
WNKT (The Game) Columbia, Lexington, Camden, Orangeburg,  

Newberry, Sumter, Aiken 
Primary adults 25+, Secondary 
18+ 

WHXT (Hot 103.9) Columbia, Lexington, Camden, Orangeburg,  
Newberry, Sumter, Aiken Primary adults 25+, Secondary 

18+ 
WYNN (106.3) - Florence Florence, Darlington, Marion, Dillon, 

Conway 
Primary adults 25+, Secondary 
18+ 

Streaming Audio  Columbia, Lexington, Orangeburg,  
Newberry, Sumter, Aiken, Florence, 
Darlington, Marion, Dillon, Conway 

Primary adults 25+, Secondary 
18+ 

   
   

 

 
Billboard Ads 

Ad Listing Distribution Range Targeted Audience 
Lamar, Grace, Accel, Adams Columbia, Lexington, Orangeburg, Florence, 

Sumter 
Primary adults 25+, Secondary 
18+ 

   
   
   
   
   
   

 

 
Website Ads (other than primary website) 

Ad Listing Distribution Range Targeted Audience 
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Other Ads 
Ad Listing Distribution Range Targeted Audience 

Facebook/Instagram Columbia, Lexington, Florence, Sumter, 
Newberry, Orangeburg, Aiken, Kershaw, 
Clarendon, Saluda, Fairfield 

Primary adults 25+, Secondary 
18+ 
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AT T ACH MENT  B   
I t em  # 1 5  –  Pr o j e ct  /  E ven t  Bu d g et  

 
Provide a detailed list of what the funds will be used for and the estimated amount for 

each item (i.e. brochures - $1,500, etc.) 
 

Item Estimated Amount 
Broadcast Television/Cable Advertising $9,000 

 
Outdoor Billboard Advertising $9,000 

 
Radio/Streaming Audio Advertising $5,000 

 
Facebook/Instagram Advertising  

$1,500 
Advertising at out of state football/basketball 
games (announcements) 

$500 
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

 
Total 

$25,000 
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AT T ACH MENT  C  
I t em  # 1 7  –  Pr o j e ct  /  E ven t  D e scr i pt ion  

 
Please complete the following information that is required by the Tourism 

Expenditure Review Committee to be sure that the Project/Event is in accordance to 
Section 6-4-10 of the S.C. Code of Laws.  

 
a.  General Project/Event Description: 
 

The Chick-fil-A Classic is a nationally recognized boy's high school basketball tournament that is 
very similar to a music festival where renowned music bands/artists are contracted to perform. 
Such a festival will attract both local and non-local (tourists) spectators to attend. 
 
The Chick-fil-A Classic is organized by the Greater Columbia Educational Advancement 
Foundation (GCEAF). GCEAF is a 501(c)3 charitable organization. GCEAF’s Federal Tax ID # is 
13-4239656. The mission of the GCEAF is 3-fold: to award educational scholarships to deserving 
students within the Greater Columbia area; to promote tourism spending within the host county; 
and to provide memorable athletic experiences for the participating student-athletes, coaches and 
community. Since 2004 GCEAF has awarded over $220,000 in educational scholarships to 
students living within the Greater Columbia area.  
 
The Chick-fil-A Classic annually features top ranked high school teams and players from across 
the nation that attracts both local and out of town/state tourist along with dozens of out of state 
media and college coaches. 
 
Since 2003 sixty (60) tournament participants have been selected to the McDonald's All American 
team.  Fifty-seven (57) former tournament participants have played professionally in the NBA and 
there were 42 former participants on NBA rosters during the 2022 season including such notables 
as Stephen Curry (2-time NBA MVP), Derrick Jones (2020 NBA Slam Dunk Champion), Miles 
Bridges (2020 NBA Rising Stars Game MVP) and Zion Williamson (2019 Overall #1 Draft Pick) 
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b.  Benefits that the Project/Event will serve toward promoting tourism and the benefits to the 
Community of Lexington County. 
 

The Chick-fil-A Classic will bring in 16 out of town/state teams. These teams’ family and 
supporters along with college coaches coming for recruiting purposes and national media will all 
be traveling into Lexington County for the tournament. They will all be eating in area restaurants 
and sleeping host hotels within the county and spending money on incidentals over a 4 day 
period in a time period they would not normally be doing so without the attraction of the 
tournament.  
 
In addition to the tourism boost, the Lexington community will benefit from the positive publicity 
the Chick-fil-A Classic produces each year for the host school. The tournament also provides an 
inexpensive entertainment value for the community. It will give the youth (and adults as well) the 
opportunity to watch future professional players while they are in high school. Years down the 
road they will still be talking about "remember when we saw _________ put on a show at the 
Chick-fil-A Classic and my son/daughter got his autograph". Our tournament tag line is "Where 
Tomorrow's Stars Play Today". 
 

 

  
c.  Total attendance to the Project/Event versus the number of total tourists in attendance.  
 

We project between 8,000 and $9,000 spectators to attend over the 4 days of the tournament. We 
estimate based upon the number of out of town/state participants (coaches/players/managers) 
that will be participating; the number of family members/supporters attending; and the number of 
out of town/state media and college coaches in attendance that we will have between 600 and 
700 “tourist” each day of the tournament. These people will stay overnight in hotel rooms and eat 
meals daily in Lexington County.  
 

 

 
  

 
d.  Economic impact generated by tourism towards the Project/Event. 
 

The Chick-fil-A Classic will provide a significant economic tourism boost to both hotels and 
restaurants in Lexington County during the week after Christmas. The past year host hotels room 
night bookings associated with the Chick-fil-A Classic was 438 over 4 nights. We project between 
600 and 700 people from out of town/state will attend the tournament. Using the estimated 600-
700 projected tourists in attendance and using the assumption each person will eat 2.5 meals per 
day multiplied by 4 days, we estimate between 6,000 and 7,000 meals will be consumed as a 
direct result of the tournament. 
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e.  Overall description of how the Project/Event attracts and promotes tourists to the area and 
specifically how the Accommodations Tax Funds were used to accomplish this. 
 

The Chick-fil-A Classic is very similar to a music festival where renowned music bands/artists are 
contracted to perform. Such a festival will attract both local and non-local (tourists) spectators to 
attend. Like any popular music festival, our success will depend upon the talent and popularity of 
the entertainment that is brought in to perform. In our case the highly ranked teams/players that 
perform are our entertainment. The anticipation of being able to watch future college stars and 
professional players while in high school is what attracts both tourists and locals to attend our 
tournament.  
 
We used ATAX dollars to purchase Broadcast Television/Cable and Radio advertisements on 
stations with strong signals that reach out beyond a 50 mile radius, social media advertisements 
(facebook/twitter) and for billboards placed outside of Lexington County (Florence, Orangeburg, 
Sumter). 
 

 

 
f.  Additional Comments. 
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COUNTY OF LEXINGTON 
ACCOMMODATIONS TAX FUND 

APPLICATION 
FY 2024/25 

 
 

1. Name of Project/Event 

“Blowfish Baseball’s 10th Anniversary in Lexington County”
 

 

 

 

2. Type of Organization ( select one) 
 

 County 
 Municipal 
 Non-Profit Organization 
 Community Service Club, Church, etc. 
 501(c) 3 
 X Other 

 

 

3. Sponsoring Organization 
 

Shanahan & Company Sports Management/DBA Blowfish BaseballName of Organization  

Mailing Address  Lexington County Baseball Stadium
474 Ballpark Road Lexington, SC 29072

 

 

4. Director of Project/Event 
 

Bill & Vicki Shanahan/Co-OwnersName & Title  
803-254-3474 / 251-654-4003 (cell)Contact Number(s)           

Email  bill@blowfishbaseball.com
 

 

5. Project/Event Website Address 

www.goblowfish.com
 

 
 

 

6. Project/Event Category ( select one) 

x
 

 Tourism – Advertising / Promotion (see #10 for advertising/promotion sources) 
 Tourism Related Expenditures 
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2 
 

 
 

7. Project/Event Timeline    

 

May 2024Beginning Date  
End Date  August 2024

 

 

8. Location of Project/Event 

Lexington County Baseball Stadium
 

 

 

 
 

9. Number of Employees   

 

3Full-time  
Part-time 25

 

 
 

10. Do you advertise outside of a 50-mile radius? 
 

 x Yes   No 
 

If you answered yes, please check all that apply for advertising sources outside of Lexington 
County, and include the total number of each distributed. 

 

             Type of Ad Total # Distributed Range of Ad For Ad Listings 
 Rack Cards   Complete  

Attachment A to 
provide additional 

details regarding ads in 
magazines, newspapers, 
radio, billboards, and 

websites. Please include 
targeted audience. 

 Brochures   
 Posters   
 Magazine Ads   
 Newspaper Ads   
 x Radio Ads   
 Billboard Ads   
 x Websites (other than primary)   
 x Live  TVStream of Games   

 

 
 

11. Number of Project/Event Attendees   
 

40,000+Expected Number  
Of this number, how many are tourists? 10-15%

  

Tourists - “People taking trips outside of their home communities for any purpose, except daily 
commuting to and from work.” [SC Code of Laws, Chapter 6, Section 6-4-5 (4)]  
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12. List the methods used to track tourists 
 

Select Methods Used  Provide the Estimated Numbers 
 x Webpage inquiries  Inquiries per month  
 x Phone call inquiries  Phone calls per month  
 Brochure mailings  Brochures mailed per month  
 x Event ticket sales  Tickets sold per event  
 Event registration  Registrants per event  
 Hotel sales  Sales per event / per month  
 License plates  Count per event  
 Surveys  Responses per survey  
 x Other    

 

 

13. Must  Complete  -  County  accommodations  tax  funds  are  generated  from  the  hotels  in  the 
unincorporated  areas  of  Lexington  County.    Please  list  the  hotels,  number  of  rooms,  and 
number  of  nights  you  have  used  or  plan  to  use  for  your  project/event located  in  the 
unincorporated areas of Lexington County only. 
 

 

Hotel Name & Location Number of Rooms Number of Nights 

Hampton Inn
 
 

  

 
 Holiday Inn Express

  

 
 Lexington Inn

  

 
 

  

 
 

  

 
 

  

 
 

  

 
 

  

 

 
 

14. Please indicate whether you have read Chapter 6, Sections 6-4-5 (4) and 6-4-10, SC Code of 
Laws, 1976.   

 x Yes   No 
 

 

15. Project/Event Budget - Requests for funds must meet the requirements of Chapter 6, 
Section 6-4-10, SC Code of Laws, 1976, as amended.   
 

  50,000a.   Estimated Total Cost of Project/Event: $ 
b.   Amount of Accommodations Funds Requested for this Project/Event: $15,000
c.   This Request Equals What Percent of the Total Project/Event Budget:         30             % 
d.   Use Attachment B and provide a detailed list of what the funds will be 
used for and the estimated amount for each item (i.e. brochures - $1,500, etc.) 

Use Attachment B 
to complete. 
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16. Has your Project/Event or Organization previously received Accommodations Tax Funds?   

 x Yes   No 
 

If you answered yes, please complete items below. 
 

 

a. 2022, 2023Year(s)  
b. Amount(s)  $3,500, $5,000
c. Source(s)  
d. Purpose(s)  Marketing
e. For each award 

year, did you 
expend 100% of 
the ATAX 
funds you 
received?  

 

 x Yes   No 
 

   If you answered no, please explain. 
 

 

 

  .       
17. Project  Description  –  Please  use  Attachment  C  to  provide  the  following  information  as 

required  by  the  Tourism  Expenditure  Review  Committee  to  ensure  the  project/event  is  in 
accordance to Section 6-4-10 of the S.C. Code of Laws. 

 

a. General project/event description  
 
 

Please use 
Attachment C 
to complete 
this section. 

b. Benefits that the project/event will serve toward promoting tourism and the benefits 
to the Lexington County community 

c. Total  attendance  to  the  project/event  versus  the  number  of  total  tourists  in 
attendance 

d. Economic impact generated by tourism toward the project/event 
e. Overall description of how the project/event attracts and promotes tourists to the 

area, and specifically how the Accommodations Tax Funds were used to 
accomplish this 

f. Additional comments  
 

         
PLEASE NOTE:  APPLICANT AND/OR REPRESENTATIVE(S) MUST BE PRESENT DURING REVIEW 

PROCESS BY THE ACCOMMODATIONS TAX ADVISORY BOARD IN ORDER TO BE CONSIDERED FOR 

FUNDING. 
 
Signature of Project/Event Director:  
 

 
 
__William Shanahan_________________________Owner_____      Co-            ________________ 
Print Name      Title 
 
 William Shanahan

January 3, 2024 
Signature      Date 
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ATTACHMENT A  
Item #10 – Advertisements 

 
Please provide the information below for ads used in magazines, newspapers, radio, 

billboards, and websites. Please include targeted audience. 
 

Magazine Ads 
Ad Listing Distribution Range Targeted Audience 

   
   
   
   
   
   
   

 

 
Newspaper Ads 

Ad Listing Distribution Range Targeted Audience 
   
   
   
   
   
   
   

 

 
Television Ads 

Ad Listing Distribution Range Targeted Audience 
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Radio Ads 
Ad Listing Distribution Range Targeted Audience 

   
   
   
   
   
   
   

 

 
Billboard Ads 

Ad Listing Distribution Range Targeted Audience 
   
   
   
   
   
   
   

 

 
Website Ads (other than primary website) 

Ad Listing Distribution Range Targeted Audience 
   
   
   
   
   
   
   

 

 
Other Ads 

Ad Listing Distribution Range Targeted Audience 
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ATTACHMENT B  
Item #15 – Project/Event Budget 

 
Provide a detailed list of what the funds will be used for and the estimated amount for 

each item (i.e. brochures - $1,500, etc.) 
 

Item Estimated Amount 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
 

Total 
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ATTACHMENT C  
Item #17 – Project/Event Description 

 
Please complete the following information as required by the Tourism Expenditure 

Review Committee to ensure that the project/event is in accordance with Section 6-4-
10 of the S.C. Code of Laws.  

 
a.  General project/event description 
 

 

 

  
b.  Benefits that the project/event will serve toward promoting tourism and the benefits to the 
Lexington County community 
 

 

 

  
c.  Total attendance to the project/event versus the number of total tourists in attendance 
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d.  Economic impact generated by tourism toward the project/event 
 

 

 

  
e.  Overall description of how the project/event attracts and promotes tourists to the area, and 
specifically how the Accommodations Tax Funds were used to accomplish this 
 

 

 

 
f.  Additional comments 
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LEXINGTON COUNTY’S 
HOME TEAM CELEBRATES 

TEN YEARS!

CPL Reigning Champions!

CPL Organization of the Year!

After winning the 2023 Coastal Plain League Championship and being voted the 
Top Organization of the Year (two years in a row)-the Blowfish organization is 
excited to celebrate our tenth year at Lexington County Baseball Stadium (19th 
overall) and look forward to continuing promote all our great towns and cities at 
our home games in 2024 as well as promoting Lexington County through our Live-
Streaming of home games all across the USA! We’re just getting started!!!!!


GET READY TO CELEBRATE OUR BIRTHDAY!
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COUNTY OF LEXINGTON 
ACCOMMODATIONS TAX FUND 

APPLICATION 
FY 2024/25 

 
 

1. Name of Project/Event 
 

 

 

 
2. Type of Organization (select one) 
 

 County 
 Municipal 
 Non-Profit Organization 
 Community Service Club, Church, etc. 
 501(c) 3 
 Other 

 

 
3. Sponsoring Organization 

 

Name of Organization  
Mailing Address  

 

 
4. Director of Project/Event 

 

Name & Title  
Contact Number(s)           

Email  
 

 
5. Project/Event Website Address 

 

 
 

 
6. Project/Event Category (select one) 

 

 Tourism – Advertising / Promotion (see #10 for advertising/promotion sources) 
 Tourism Related Expenditures 
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Underline



 
 

7. Project/Event Timeline    

 

Beginning Date  
End Date  

 

 
8. Location of Project/Event 

 

 

 

 
 

9. Number of Employees   

 

Full-time  
Part-time  

 

 
 

10. Do you advertise outside of a 50-mile radius? 
 

 Yes   No 
 

If you answered yes, please check all that apply for advertising sources outside of Lexington 
County, and include the total number of each distributed. 

 

             Type of Ad Total # Distributed Range of Ad For Ad Listings 
 Rack Cards   Complete  

Attachment A to 
provide additional 

details regarding ads in 
magazines, newspapers, 
radio, billboards, and 

websites. Please include 
targeted audience. 

 Brochures   
 Posters   
 Magazine Ads   
 Newspaper Ads   
 Radio Ads   
 Billboard Ads   
 Websites (other than primary)   
 Other   

 

 
 

11. Number of Project/Event Attendees   
 

Expected Number  
Of this number, how many are tourists?    

Tourists - “People taking trips outside of their home communities for any purpose, except daily 
commuting to and from work.” [SC Code of Laws, Chapter 6, Section 6-4-5 (4)] 
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12. List the methods used to track tourists 
 

Select Methods Used  Provide the Estimated Numbers 
 Webpage inquiries  Inquiries per month  
 Phone call inquiries  Phone calls per month  
 Brochure mailings  Brochures mailed per month  
 Event ticket sales  Tickets sold per event  
 Event registration  Registrants per event  
 Hotel sales  Sales per event / per month  
 License plates  Count per event  
 Surveys  Responses per survey  
 Other    

 

 
13. Must Complete - County accommodations tax funds are generated from the hotels in the 

unincorporated areas of Lexington County.  Please list the hotels, number of rooms, and 
number of nights you have used or plan to use for your project/event located in the 
unincorporated areas of Lexington County only. 
 

 

Hotel Name & Location Number of Rooms Number of Nights 
 
 

  

 
 

  

 
 

  

 
 

  

 
 

  

 
 

  

 
 

  

 
 

  
 

 
 

14. Please indicate whether you have read Chapter 6, Sections 6-4-5 (4) and 6-4-10, SC Code of 
Laws, 1976.   

 Yes   No 
 

 
15. Project/Event Budget - Requests for funds must meet the requirements of Chapter 6, 

Section 6-4-10, SC Code of Laws, 1976, as amended.   
 

a.   Estimated Total Cost of Project/Event: $ 
b.   Amount of Accommodations Funds Requested for this Project/Event: $ 
c.   This Request Equals What Percent of the Total Project/Event Budget:                      % 
d.   Use Attachment B and provide a detailed list of what the funds will be 
used for and the estimated amount for each item (i.e. brochures - $1,500, etc.) 

Use Attachment B 
to complete. 
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16. Has your Project/Event or Organization previously received Accommodations Tax Funds? 
Yes No 

If you answered yes, please complete items below. 
a. Year(s)
b. Amount(s)
c. Source(s)
d. Purpose(s)
e. For each award

year, did you
expend 100% of
the ATAX
funds you
received?

Yes No 

   If you answered no, please explain. 

.

17. Project Description – Please use Attachment C to provide the following information as
required by the Tourism Expenditure Review Committee to ensure the project/event is in
accordance to Section 6-4-10 of the S.C. Code of Laws.

a. General project/event description

Please use 
Attachment C 
to complete 
this section. 

b. Benefits that the project/event will serve toward promoting tourism and the benefits
to the Lexington County community

c. Total attendance to the project/event versus the number of total tourists in
attendance

d. Economic impact generated by tourism toward the project/event
e. Overall description of how the project/event attracts and promotes tourists to the

area, and specifically how the Accommodations Tax Funds were used to
accomplish this

f. Additional comments

PLEASE NOTE:  APPLICANT AND/OR REPRESENTATIVE(S) MUST BE PRESENT DURING REVIEW
PROCESS BY THE ACCOMMODATIONS TAX ADVISORY BOARD IN ORDER TO BE CONSIDERED FOR

FUNDING. 

Signature of Project/Event Director: 

________________________________ ________________________________ 
Print Name  Title 

________________________________ ________________________________ 
Signature Date 
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COUNTY OF LEXINGTON 
ACCOMMODATIONS TAX FUND 

EXPENDITURES 
FY 2024/25 

 

Organization Name _____________________________________ 
 

 

List of Expenditures Actual  
FY 2022/23 

Current  
FY 2023/24 

Estimated  
FY 2024/25 

    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    

Total    
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607



608
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614



615
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COUNTY OF LEXINGTON 
ACCOMMODATIONS TAX FUND 

APPLICATION 
FY 2024/25 

 
 

1. Name of Project/Event 
 

 

 

 
2. Type of Organization (select one) 
 

 County 
 Municipal 
 Non-Profit Organization 
 Community Service Club, Church, etc. 
 501(c) 3 
 Other 

 

 
3. Sponsoring Organization 

 

Name of Organization  
Mailing Address  

 

 
4. Director of Project/Event 

 

Name & Title  
Contact Number(s)           

Email  
 

 
5. Project/Event Website Address 

 

 
 

 
6. Project/Event Category (select one) 

 

 Tourism – Advertising / Promotion (see #10 for advertising/promotion sources) 
 Tourism Related Expenditures 
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7. Project/Event Timeline    

 

Beginning Date  
End Date  

 

 
8. Location of Project/Event 

 

 

 

 
 

9. Number of Employees   

 

Full-time  
Part-time  

 

 
 

10. Do you advertise outside of a 50-mile radius? 
 

 Yes   No 
 

If you answered yes, please check all that apply for advertising sources outside of Lexington 
County, and include the total number of each distributed. 

 

             Type of Ad Total # Distributed Range of Ad For Ad Listings 
 Rack Cards   Complete  

Attachment A to 
provide additional 

details regarding ads in 
magazines, newspapers, 
radio, billboards, and 

websites. Please include 
targeted audience. 

 Brochures   
 Posters   
 Magazine Ads   
 Newspaper Ads   
 Radio Ads   
 Billboard Ads   
 Websites (other than primary)   
 Other   

 

 
 

11. Number of Project/Event Attendees   
 

Expected Number  
Of this number, how many are tourists?    

Tourists - “People taking trips outside of their home communities for any purpose, except daily 
commuting to and from work.” [SC Code of Laws, Chapter 6, Section 6-4-5 (4)] 
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12. List the methods used to track tourists 
 

Select Methods Used  Provide the Estimated Numbers 
 Webpage inquiries  Inquiries per month  
 Phone call inquiries  Phone calls per month  
 Brochure mailings  Brochures mailed per month  
 Event ticket sales  Tickets sold per event  
 Event registration  Registrants per event  
 Hotel sales  Sales per event / per month  
 License plates  Count per event  
 Surveys  Responses per survey  
 Other    

 

 
13. Must Complete - County accommodations tax funds are generated from the hotels in the 

unincorporated areas of Lexington County.  Please list the hotels, number of rooms, and 
number of nights you have used or plan to use for your project/event located in the 
unincorporated areas of Lexington County only. 
 

 

Hotel Name & Location Number of Rooms Number of Nights 
 
 

  

 
 

  

 
 

  

 
 

  

 
 

  

 
 

  

 
 

  

 
 

  
 

 
 

14. Please indicate whether you have read Chapter 6, Sections 6-4-5 (4) and 6-4-10, SC Code of 
Laws, 1976.   

 Yes   No 
 

 
15. Project/Event Budget - Requests for funds must meet the requirements of Chapter 6, 

Section 6-4-10, SC Code of Laws, 1976, as amended.   
 

a.   Estimated Total Cost of Project/Event: $ 
b.   Amount of Accommodations Funds Requested for this Project/Event: $ 
c.   This Request Equals What Percent of the Total Project/Event Budget:                      % 
d.   Use Attachment B and provide a detailed list of what the funds will be 
used for and the estimated amount for each item (i.e. brochures - $1,500, etc.) 

Use Attachment B 
to complete. 
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16. Has your Project/Event or Organization previously received Accommodations Tax Funds? 
Yes No 

If you answered yes, please complete items below. 
a. Year(s)
b. Amount(s)
c. Source(s)
d. Purpose(s)
e. For each award

year, did you
expend 100% of
the ATAX
funds you
received?

Yes No 

   If you answered no, please explain. 

.

17. Project Description – Please use Attachment C to provide the following information as
required by the Tourism Expenditure Review Committee to ensure the project/event is in
accordance to Section 6-4-10 of the S.C. Code of Laws.

a. General project/event description

Please use 
Attachment C 
to complete 
this section. 

b. Benefits that the project/event will serve toward promoting tourism and the benefits
to the Lexington County community

c. Total attendance to the project/event versus the number of total tourists in
attendance

d. Economic impact generated by tourism toward the project/event
e. Overall description of how the project/event attracts and promotes tourists to the

area, and specifically how the Accommodations Tax Funds were used to
accomplish this

f. Additional comments

PLEASE NOTE:  APPLICANT AND/OR REPRESENTATIVE(S) MUST BE PRESENT DURING REVIEW
PROCESS BY THE ACCOMMODATIONS TAX ADVISORY BOARD IN ORDER TO BE CONSIDERED FOR

FUNDING. 

Signature of Project/Event Director: 

________________________________ ________________________________ 
Print Name  Title 

________________________________ ________________________________ 
Signature Date 
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ATTACHMENT A  
Item #10 – Advertisements 

 
Please provide the information below for ads used in magazines, newspapers, radio, 

billboards, and websites. Please include targeted audience. 
 

Magazine Ads 
Ad Listing Distribution Range Targeted Audience 

   
   
   
   
   
   
   

 

 
Newspaper Ads 

Ad Listing Distribution Range Targeted Audience 
   
   
   
   
   
   
   

 

 
Television Ads 

Ad Listing Distribution Range Targeted Audience 
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Radio Ads 
Ad Listing Distribution Range Targeted Audience 

   
   
   
   
   
   
   

 

 
Billboard Ads 

Ad Listing Distribution Range Targeted Audience 
   
   
   
   
   
   
   

 

 
Website Ads (other than primary website) 

Ad Listing Distribution Range Targeted Audience 
   
   
   
   
   
   
   

 

 
Other Ads 

Ad Listing Distribution Range Targeted Audience 
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ATTACHMENT B  
Item #15 – Project/Event Budget 

 
Provide a detailed list of what the funds will be used for and the estimated amount for 

each item (i.e. brochures - $1,500, etc.) 
 

Item Estimated Amount 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
 

Total 
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ATTACHMENT C  
Item #17 – Project/Event Description 

 
Please complete the following information as required by the Tourism Expenditure 

Review Committee to ensure that the project/event is in accordance with Section 6-4-
10 of the S.C. Code of Laws.  

 
a.  General project/event description 
 

 

 

  
b.  Benefits that the project/event will serve toward promoting tourism and the benefits to the 
Lexington County community 
 

 

 

  
c.  Total attendance to the project/event versus the number of total tourists in attendance 
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d.  Economic impact generated by tourism toward the project/event 
 

 

 

  
e.  Overall description of how the project/event attracts and promotes tourists to the area, and 
specifically how the Accommodations Tax Funds were used to accomplish this 
 

 

 

 
f.  Additional comments 
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COUNTY OF LEXINGTON 
ACCOMMODATIONS TAX FUND 

EXPENDITURES 
FY 2024/25 

 

Organization Name _____________________________________ 
 

 

List of Expenditures Actual  
FY 2022/23 

Current  
FY 2023/24 

Estimated  
FY 2024/25 

    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    

Total    

667



 
 
 
 
 
 
 
 
 

COUNTY OF LEXINGTON 
ACCOMMODATIONS TAX FUND 

FUNDING SOURCES 
FY 2024/25 

 

Organization Name _____________________________________ 
 

 

List of Funding Sources Actual  
FY 2022/23 

Current  
FY 2023/24 

Estimated  
FY 2024/25 

    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    
    

Total    

668
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670



671



672



673
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COUNTY OF LEXINGTON 

TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 
APPLICATION 

FY 2024/25 
 

 

1. Name of Festival 
 

 

 

 
2. Type of Organization (select one) 
 

 County Government 
 Municipal 
 Non-Profit Organization 
 Community Service Club, Church, etc. 
 Other 

 

 
3. Sponsoring Organization 

 

Name of Organization  
Mailing Address  

 

 
4. Director of Festival 

 

Name & Title  
Contact Number(s)           

Email  
 

 
5. Festival Website Address 

 

 
 

 
6. Festival Category (select one) 

 

 Festival 
 Other – Pursuant to State Statute Section 61-6-2010 
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7. Festival Timeline    

 

Actual Dates of Festival  
 

 
8. Location of Festival 

 

 

 

 
 

9. How many people do you expect to attend?  
 

Expected Number    

 
10. Festival Budget - Request for funds must meet the requirements of Chapter 61, Section 61-

6-2010, SC Code of Laws, 1976, as amended.   
 

a.   Estimated Total Cost of Festival $ 
b.   Amount of Funds Requested for the Festival $ 
c.   This Request Equals What Percent of the Total Festival Budget                   % 

 

 

11. Has your festival previously received Temporary Alcohol Beverage License Fee funding?   

 Yes   No 
 

If you answered yes, please complete items below. 
 

 

a. Year(s)  
b. Amount(s)  
c. Source(s)  
d. Purpose(s)  
e. For each award 

year, did you 
expend 100% of 
the Temporary 
Alcohol Beverage 
License Fee funds 
you received?  

 

 Yes   No 
 

   If you answered no, please explain. 
 

 

 

  .       
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12. Festival Description – Please use Attachment A to complete the following information as 
required by the Tourism Expenditure Review Committee to ensure the Festival is in accordance 
to Chapter 61, Section 61-6-2010, of the S.C. Code of Laws, 1976 as amended. 

 

a. General description of the festival and brief history of the organization  
 
 

Please use 
Attachment A 
to complete 
this section. 

b. State the benefits that this festival will serve toward promoting tourism and the 
Lexington County community 

c. Total attendance to the festival versus the number of total tourists in attendance 
d. Economic impact generated by tourism towards the festival 
e. Overall description of how the festival attracts and promotes tourists to the area and 

specifically how the Temporary Alcohol Beverage License Fee funds were used to 
accomplish this 

f. Additional comments 
 

         
 
 
 
Signature of Festival Director: 
 

 
 
________________________________  ________________________________ 
Print Name      Title 
 
 
________________________________  ________________________________ 
Signature      Date 
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ATTACHMENT A  
Item #12 – Festival Description 

 
Please complete the following information as required by the Tourism Expenditure 

Review Committee to ensure that the festival is in accordance to Chapter 61, Section 
61-6-2010 of the S.C. Code of Laws, 1976 as amended. 

 
a.  General description of the festival and brief history of the organization 
 

 

 

  
b.  Benefits that the festival will serve toward promoting tourism and the Lexington County 
community 
 

 

 

 
c.  Total attendance to the festival versus the number of total tourists in attendance 
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d.  Economic impact generated by tourism toward the festival 
 

 

 

  
e.  Overall description of how the festival attracts and promotes tourists to the area, and specifically 
how the Temporary Alcohol Beverage License Fee funds were used to accomplish this 
 

 

 

 
f.  Additional comments 
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COUNTY OF LEXINGTON 
ACCOMMODATIONS TAX FUND 

APPLICATION 
FY 2024/25 

 
 

1. Name of Project/Event 
 

 

 

 
2. Type of Organization (select one) 
 

 County 
 Municipal 
 Non-Profit Organization 
 Community Service Club, Church, etc. 
 501(c) 3 
 Other 

 

 
3. Sponsoring Organization 

 

Name of Organization  
Mailing Address  

 

 
4. Director of Project/Event 

 

Name & Title  
Contact Number(s)           

Email  
 

 
5. Project/Event Website Address 

 

 
 

 
6. Project/Event Category (select one) 

 

 Tourism – Advertising / Promotion (see #10 for advertising/promotion sources) 
 Tourism Related Expenditures 
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7. Project/Event Timeline    

 

Beginning Date  
End Date  

 

 
8. Location of Project/Event 

 

 

 

 
 

9. Number of Employees   

 

Full-time  
Part-time  

 

 
 

10. Do you advertise outside of a 50-mile radius? 
 

 Yes   No 
 

If you answered yes, please check all that apply for advertising sources outside of Lexington 
County, and include the total number of each distributed. 

 

             Type of Ad Total # Distributed Range of Ad For Ad Listings 
 Rack Cards   Complete  

Attachment A to 
provide additional 

details regarding ads in 
magazines, newspapers, 
radio, billboards, and 

websites. Please include 
targeted audience. 

 Brochures   
 Posters   
 Magazine Ads   
 Newspaper Ads   
 Radio Ads   
 Billboard Ads   
 Websites (other than primary)   
 Other   

 

 
 

11. Number of Project/Event Attendees   
 

Expected Number  
Of this number, how many are tourists?    

Tourists - “People taking trips outside of their home communities for any purpose, except daily 
commuting to and from work.” [SC Code of Laws, Chapter 6, Section 6-4-5 (4)] 
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12. List the methods used to track tourists 
 

Select Methods Used  Provide the Estimated Numbers 
 Webpage inquiries  Inquiries per month  
 Phone call inquiries  Phone calls per month  
 Brochure mailings  Brochures mailed per month  
 Event ticket sales  Tickets sold per event  
 Event registration  Registrants per event  
 Hotel sales  Sales per event / per month  
 License plates  Count per event  
 Surveys  Responses per survey  
 Other    

 

 
13. Must Complete - County accommodations tax funds are generated from the hotels in the 

unincorporated areas of Lexington County.  Please list the hotels, number of rooms, and 
number of nights you have used or plan to use for your project/event located in the 
unincorporated areas of Lexington County only. 
 

 

Hotel Name & Location Number of Rooms Number of Nights 
 
 

  

 
 

  

 
 

  

 
 

  

 
 

  

 
 

  

 
 

  

 
 

  
 

 
 

14. Please indicate whether you have read Chapter 6, Sections 6-4-5 (4) and 6-4-10, SC Code of 
Laws, 1976.   

 Yes   No 
 

 
15. Project/Event Budget - Requests for funds must meet the requirements of Chapter 6, 

Section 6-4-10, SC Code of Laws, 1976, as amended.   
 

a.   Estimated Total Cost of Project/Event: $ 
b.   Amount of Accommodations Funds Requested for this Project/Event: $ 
c.   This Request Equals What Percent of the Total Project/Event Budget:                      % 
d.   Use Attachment B and provide a detailed list of what the funds will be 
used for and the estimated amount for each item (i.e. brochures - $1,500, etc.) 

Use Attachment B 
to complete. 
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16. Has your Project/Event or Organization previously received Accommodations Tax Funds? 
Yes No 

If you answered yes, please complete items below. 
a. Year(s)
b. Amount(s)
c. Source(s)
d. Purpose(s)
e. For each award

year, did you
expend 100% of
the ATAX
funds you
received?

Yes No 

   If you answered no, please explain. 

.

17. Project Description – Please use Attachment C to provide the following information as
required by the Tourism Expenditure Review Committee to ensure the project/event is in
accordance to Section 6-4-10 of the S.C. Code of Laws.

a. General project/event description

Please use 
Attachment C 
to complete 
this section. 

b. Benefits that the project/event will serve toward promoting tourism and the benefits
to the Lexington County community

c. Total attendance to the project/event versus the number of total tourists in
attendance

d. Economic impact generated by tourism toward the project/event
e. Overall description of how the project/event attracts and promotes tourists to the

area, and specifically how the Accommodations Tax Funds were used to
accomplish this

f. Additional comments

PLEASE NOTE:  APPLICANT AND/OR REPRESENTATIVE(S) MUST BE PRESENT DURING REVIEW
PROCESS BY THE ACCOMMODATIONS TAX ADVISORY BOARD IN ORDER TO BE CONSIDERED FOR

FUNDING. 

Signature of Project/Event Director: 

________________________________ ________________________________ 
Print Name  Title 

________________________________ ________________________________ 
Signature Date 
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ATTACHMENT C  
Item #17 – Project/Event Description 

 
Please complete the following information as required by the Tourism Expenditure 

Review Committee to ensure that the project/event is in accordance with Section 6-4-
10 of the S.C. Code of Laws.  

 
a.  General project/event description 
 

 

 

  
b.  Benefits that the project/event will serve toward promoting tourism and the benefits to the 
Lexington County community 
 

 

 

  
c.  Total attendance to the project/event versus the number of total tourists in attendance 
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d.  Economic impact generated by tourism toward the project/event 
 

 

 

  
e.  Overall description of how the project/event attracts and promotes tourists to the area, and 
specifically how the Accommodations Tax Funds were used to accomplish this 
 

 

 

 
f.  Additional comments 
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	undefined: Museum Restoration and Advertising
	2 Type of Organization select one County Municipal NonProfit Organization Community Service Club Church etc 501c 3 Other: 
	Type of Organization select one:  X
	Municipal: 
	NonProfit Organization: 
	Community Service Club Church etc: 
	Other: 
	Sponsoring Organization: Lexington County Museum
	Mailing Address: PO Box 637 Lexington, SC 29071
	Director of ProjectEvent: J.R. Fennell, Director
	Contact Numbers: 803-359-8369
	Email: jrfennell@lex-co.com
	5: https://lex-co.sc.gov/lexington-county-museum
	Tourism  Advertising  Promotion see 10 for advertisingpromotion sources:  X
	Beginning Date: 7/8/2024
	End Date: 6/20/2025
	undefined_2: Lexington County Museum 231 Fox Street Lexington, SC 29072
	Fulltime: 2
	Parttime: 6
	Type of AdRow1: 
	Total  DistributedRack Cards: 
	Range of AdRack Cards: 
	Type of AdRow2: X
	Total  DistributedBrochures: 2,000
	Range of AdBrochures: Statewide
	Type of AdRow3: 
	Total  DistributedPosters: 
	Range of AdPosters: 
	Type of AdRow4: X
	Total  DistributedMagazine Ads: Unknown
	Range of AdMagazine Ads: Midlands
	Type of AdRow5: 
	Total  DistributedNewspaper Ads: 
	Range of AdNewspaper Ads: 
	Type of AdRow6: 
	Total  DistributedRadio Ads: 
	Range of AdRadio Ads: 
	Type of AdRow7: 
	Total  DistributedBillboard Ads: 
	Range of AdBillboard Ads: 
	Type of AdRow8: X
	Total  DistributedWebsites other than pr mary: 12
	Range of AdWebsites other than pr mary: Nationwide
	Type of AdRow9: 
	Total  DistributedOther: 
	Range of AdOther: 
	Expected Number: 12,000
	Of this number how many are tourists: 4,500
	Check Box1: Yes
	Check Box2: Off
	Select Methods UsedRow1: 
	Inquiries per month: 
	Select Methods UsedRow2: X
	Phone calls per month: 150
	Select Methods UsedRow3: X
	Brochures mailed per month: 20
	Select Methods UsedRow4: 
	Tickets sold per event: 
	Select Methods UsedRow5: X
	Registrants per event: 
	Select Methods UsedRow6: 
	Hotel sales: 
	Sales per event  per month: 
	Select Methods UsedRow7: X
	License plates: 
	Count per event: 150
	Select Methods UsedRow8: X
	Surveys: 
	Responses per survey: 200
	Select Methods UsedRow9: 
	Other_2: 
	Responses per surveyRow1: 
	Provide the Estimated NumbersRow9: 
	Hotel Name  LocationRow1: Museum does not track
	Number of RoomsRow1: Museum does not track
	Number of NightsRow1: Museum does not track
	Hotel Name  LocationRow2: 
	Number of RoomsRow2: 
	Number of NightsRow2: 
	Hotel Name  LocationRow3: 
	Number of RoomsRow3: 
	Number of NightsRow3: 
	Hotel Name  LocationRow4: 
	Number of RoomsRow4: 
	Number of NightsRow4: 
	Hotel Name  LocationRow5: 
	Number of RoomsRow5: 
	Number of NightsRow5: 
	Hotel Name  LocationRow6: 
	Number of RoomsRow6: 
	Number of NightsRow6: 
	Hotel Name  LocationRow7: 
	Number of RoomsRow7: 
	Number of NightsRow7: 
	Hotel Name  LocationRow8: 
	Number of RoomsRow8: 
	Number of NightsRow8: 
	a Estimated Total Cost of ProjectEvent: 
	fill_49: 15,000
	fill_50: 12,000
	Check Box3: Yes
	Check Box4: Off
	Text5: 80
	a Years: FY23-24
	b Amounts: 20,000
	c Sources: County of Lexington and Town of Lexington 
	d Purposes: Museum advertising and restoration
	If you answered no please explain: 
	a General projectevent description: 
	f Additional comments: 
	Print Name: J.R. Fennell
	Title: Director
	Date: 1/4/2024
	Check Box6: Yes
	Check Box7: Off
	Check Box8: Yes
	Check Box9: Off
	Ad ListingRow1: 
	Distribution RangeRow1: 
	Targeted AudienceRow1: 
	Ad ListingRow2: 
	Distribution RangeRow2: 
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	Ad ListingRow3: 
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	Ad ListingRow4: 
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	Ad ListingRow7_2: 
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	Ad ListingRow1_3: Flo Sports Live Streaming of Games
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	Distribution RangeRow7_7: 
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	ItemRow1:  LC Promos/Broadcast Games/BlowfishRadio.com
	Estimated AmountRow1: $1,500
	ItemRow2: Televised Live-Streaming of Games/LC Commercials   
	Estimated AmountRow2: $9,000
	ItemRow3:  In-Game Announcements promoting LC
	Estimated AmountRow3: $1,500
	ItemRow4: Promo Placement on Website with LC links 
	Estimated AmountRow4: $1,500
	ItemRow5: Promotional Brochure with LC info
	Estimated AmountRow5: $1,500
	ItemRow6: Promotion on our Social Media Accounts 
	Estimated AmountRow6: N/C
	ItemRow7: Marketing LC when playing in NC, SC GA cities
	Estimated AmountRow7: N/C
	ItemRow8: 
	Estimated AmountRow8: 
	ItemRow9: 
	Estimated AmountRow9: 
	ItemRow10: 
	Estimated AmountRow10: 
	ItemRow11: 
	Estimated AmountRow11: 
	ItemRow12: 
	Estimated AmountRow12: 
	ItemRow13: 
	Estimated AmountRow13: 
	ItemRow14: 
	Estimated AmountRow14: 
	ItemRow15: 
	Estimated AmountRow15: 
	Estimated AmountTotal: 
	a  General projectevent description: The Lexington County Blowfish are celebrating our 10th year in Lexington County in 2024! Coming off a Coastal Plain League Championship in 2023 and once again being voted the CPL Organization of the Year, The Blowfish organization looks to continue our mission of promoting Lexington County and all the towns and cities throughout the year. Key elements to this is our Televising all our home games streaming live throughout every state in our nation.
	Lexington County community: The Blowfish continue our efforts promoting Lexington County through a number of events including all of our road games in cities across the southeast - Virginia, North Carolina, South Carolina and Georgia as we visit to take on our opponents always showcasing Lexington County through not only our Player jerseys but live-streaming all our home games with promotional announcements inviting those viewing all the great reasons to visit Lexington County.
	c  Total attendance to the projectevent versus the number of total tourists in attendance: We project at our home games in 2024 30,000 attending the game day events with projected tourists visiting from our Coastal Plain League team opponents enjoying a day/night in Lexington County
	d  Economic impact generated by tourism toward the projectevent: The economic impact of the Blowfish games and special events provide for visiting teams families and fans to visit and attend games as well as enjoy time at our restaurants and hotels.
In addition, many Blowfish players are from all over the region and nation and have their families and friends visit during the summer as well.
	specifically how the Accommodations Tax Funds were used to accomplish this: These Tax Funds utilized by the Blowfish are to market a season long running campaign on our social media outlets (Facebook, Instagram, Twitter) as well as our website (goblowfish.com) and ad campaign on our Live-Streaming of our Home Games televised from Lexington County Baseball Stadium.

In addtion, the Blowfish at Lexington County Baseball Stadium host events year round including the Lexington Half Marathon/10k/5k Race with nearly 1,000 runners from all over the southeast.

The Blowfish continue to create ways to enhance the quality of life with our Annual Lexington County Chili Cookoff at the IceHouse Amphitheater which continues to sell out each February as well as the Blowfish Annual Shamrock Parade in the Town of Lexington in March.
	f  Additional comments: The Blowfish organization is proud to be Lexington County’s Home Team and help promote all the wonderful opportunities there are in Lexington County.
	Organization Name: Lexington County Museum 
	List of ExpendituresRow1: Personnel
	Actual FY 202223Row1: 246,847
	Current FY 202324Row1: 254,801
	Estimated FY 202425Row1: 256,000
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	Actual FY 202223Row4: 6,100
	Current FY 202324Row4: 6,200
	Estimated FY 202425Row4: 6,500
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	2 Type of Organization select one County Government Municipal NonProfit Organization Community Service Club Church etc Other: 
	Name  Title: Mike Ward, Commission Chair
	Festival Category select one: 
	Other  Pursuant to State Statute Section 6162010: 
	Actual Dates of Festival: September 27 & 28, 2024
	a Estimated Total Cost of Festival: 
	fill_10: 175,500
	b Amount of Funds Requested for the Festival: 
	fill_12: 10,000
	Check Box12: Yes
	Check Box13: Off
	Check Box14: Yes
	Check Box15: Off
	a  General description of the festival and brief history of the organization:  The Lexington Medical Center Irmo Okra Strut is an iconic annual event deeply rooted in the vibrant community of Irmo, South Carolina. Since 1973, this unique festival has brought residents and visitors together to celebrate the local culture, heritage, and the beloved okra plant. We are excited to submit this application to request funding for the Irmo Okra Strut, an event that not only entertains but also serves as a vital fundraiser for our community.
	community: The primary objectives of the Irmo Okra Strut are as follows:
Preserving Local Heritage: The festival aims to preserve and showcase the rich cultural heritage of Irmo and the broader Southern region. It celebrates the traditions, music, and cuisine that make this community unique.
Community Engagement: The Irmo Okra Strut fosters community engagement by providing an inclusive platform for residents of all ages to come together, socialize, and build connections.
Supporting Local Organizations: Proceeds from the festival go toward supporting local organizations and charities, contributing to the betterment of our community.
Economic Boost: The festival provides a significant economic boost to our community, benefiting local businesses, artisans, and vendors who participate in the event.

	c  Total attendance to the festival versus the number of total tourists in attendance: 30,000 estimated in attendance, 25,000 of those being tourists.
	d  Economic impact generated by tourism toward the festival: To our best estimates, the festival guests will spend up to $5.00 at local businesses for every $1.00 they spend at the Okra Strut. Currently, the Okra Strut estimates to generate at least $25,000.00 from tourists. When they’re not at the event, guests will be using businesses such as hotels, gas stations, restaurants, and even retail stores like Kroger and Dollar General.
	how: The Irmo Okra Strut isn't just a local event; it's a regional draw that attracts tourists from near and far to our charming town. Tourists are enticed by the unique and vibrant celebration of Southern culture and cuisine that the festival offers. Many visitors plan their trips to Irmo specifically to coincide with the Okra Strut, contributing to increased tourism revenue for the town. As they explore the festival, tourists also discover the warmth and hospitality of our community, making them more likely to return in the future. By supporting the Lexington Medical Center Irmo Okra Strut, you are not only investing in a beloved community tradition but also bolstering the local economy through increased tourism, benefiting local businesses, restaurants, and accommodations. This will play a vital role in promoting Irmo as a must-visit destination and sustaining the economic growth that accompanies it.


